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https://www.hohenstein.us/en-us/?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr

OEKO-TEX® Consumer Education Campaign
Creating Demand & Promoting You

Hohenstein and OEKO-TEX® run proactive, consumer-facing media and social campaigns

Goals:

« Educate the public about testing for harmful substances and producing sustainable and socially responsible
textiles

* Increase consumer awareness of OEKO-TEX® STANDARD 100 and MADE IN GREEN labels as trusted tools to find
products that protect their families, workers and the planet

* Promote brand & retail partners who use OEKO-TEX® labels by publicizing their progress towards safety and
sustainability


https://www.oeko-tex.com/en/news/blog/why-testing-for-harmful-substance-in-textiles-matters?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/news/blog/how-oeko-tex-is-creating-a-more-sustainable-future-for-textiles?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/news/blog/how-oeko-tex-is-creating-a-more-sustainable-future-for-textiles?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr

Campaign Activities
& Collaboration Opportunities

« Media, content & training support

 Public listings (e.g. NEW Brand & Retailer Directory)
« Web

 Podcasts

« Social: education, ambassador program & collaboration

« Media outreach & support

« Collaboration examples

e Resources
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https://www.hohenstein.us/en-us/oeko-tex/brand-retailer-directory?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr

Media, Content & Training
Opportunities & Support

Media Outreach Content & Training

* Inclusion on list of OEKO-TEX® partners or « OEKO-TEX®-related copy suggestions/editing
interview sources in press outreach for your announcements

« Collaboration on OEKO-TEX® media pitch « Expert quotes, speakers & interviews
around your announcement, event, launch or (e.g. American Airlines, Avocado, Pendleton)
initiative

- Event/press support, panelists, content

« Joint press releases . : -
« Videos (e.g. American Airlines)

« Employee & supplier training

 Handouts, FAQs


https://news.aa.com/news/news-details/2018/Americans-new-uniforms-to-get-OEKO-TEX-seal-of-approval/default.aspx?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.prnewswire.com/news-releases/avocado-green-mattress-earns-prestigious-oeko-tex-standard-100-certification-for-selected-innerspring-mattresses-302168567.html
https://www.prnewswire.com/news-releases/pendleton-woolen-mills-announces-oeko-tex-certification-of-both-mills-furthering-commitment-to-sustainability-301611758.html
https://news.aa.com/news/news-details/2018/Americans-new-uniforms-to-get-OEKO-TEX-seal-of-approval/default.aspx?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr

Listings
Free Publicity

« Brand & Retailer Directory

« (Case Studies

 Testimonials on OEKO-TEX.com

e Testimonial Submission Form

« B2B Buying Guide
(Used for promotion & sourcing
of certificate owners)

Brand Directory

OEKO-TEX® Buying Guide

Comp: ant materials. The OEKO-
TEX® i partners andin offers
end OEKO-TEX*

Product/ Company search  Trademark searches
Foll-text search
o ferm

Cerfifications & Services

OEKO-TEX® STANDARD 100

Product level

Founded in 1983, Hanna Andersson is committed
R oo to preducing safe, durable, and sustainable
Producttype.. o[ e clothing to outfit the adventure of childhood.
Partnering in 2003 with STANDARD 100 by
OEKO-TEX®, the world’s leading product label for
the measure of harmful substances in textiles, we
‘l' can guarantee our clothing for infants and

Product level

Expertise Trust  Knowledge  OEKO-TEX®  Solutions . © children is safe from harmful, allergenic
chemicals and additives—and that our brand is
promoting a safer and more sustainable future

Asa Sma" bm"d' Whel‘e do you start? for our families and our industry.

"Prairie Wear wants people to feel better and get better, every day. This means making products that are safe for the Jen Reed , SVP Global Sourcing / Chief Sustainability Officar
skin, safe for body and safe for the planet.” :

‘ QuEsTIoNS | Prairie Wear uses tangible, documented science to

back their safety claims.
‘ SOURCING & SUPPLY CHAIN | MM

‘ TRUST & MARKETING | ‘

Hanna Andersson



https://www.hohenstein.us/en-us/oeko-tex/brand-retailer-directory?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/solutions/case-study/prairie-wear?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/about-us/references?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/fileadmin/user_upload/Downloads_US/OT/OEKO-TEX_Testimonial_Form.pdf?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/buying-guide?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/brand-retailer-directory?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/buying-guide?utm_source=hohenstein-us&utm_medium=handout&utm_campaign=ot
https://www.oeko-tex.com/en/about-us/references?utm_source=hohenstein-us&utm_medium=handout&utm_campaign=ot
https://www.hohenstein.us/en-us/solutions/case-study/prairie-wear?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr

Web
Education &
Support

Collaboration

« OEKO-TEX.com Blog
(e.g. Kelly Dempsey; Chemicals in

active wear)

Support for your website/Blog
« Copy writing/suggestions

» Proofing for correct references
(e.g. Avocado, Pendleton)

« Images

 Q@Guest content
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Kelly Dempsey & sustainable Chemicals in Active Wear affect A Relationship with Chemistry
fashion: resetting consumer Skin and Health
perceptions
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Empowering the future
- from trainee to
Stokeholder Manager

What OEKQ-TEX® Labels Mean

How OEKO-TEX® promotes and Why They Matter
Empowering the future: young talents
Education as the driver of
sustainability 4

i


https://www.oeko-tex.com/en/news?tx_avsite_newsoverview%5Bcontroller%5D=News&tx_avsite_newsoverview%5Btype%5D=blog&cHash=54725780c930ab4dc47a082bfe50f517#c3087-filters
https://www.oeko-tex.com/en/news/blog/kelly-dempsey-sustainable-fashion-resetting-consumer-perceptions?utm_source=hohenstein-us&utm_medium=handout&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/news/blog/chemicals-in-active-wear-affect-skin-and-health?utm_source=hohenstein-us&utm_medium=handout&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/news/blog/chemicals-in-active-wear-affect-skin-and-health?utm_source=hohenstein-us&utm_medium=handout&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/labeling-guide?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.avocadogreenmattress.com/pages/oeko-tex-certified-mattresses?srsltid=AfmBOorrtt0uWKXrqxn4TOjKwDZJTKgBAXB7jj7yF3k_iUzAyPpVmOY4
https://woolenmill.store/sustainability-2/

Podcasts
Education & Support

Sponsored, influencer & media Customer podcasts
Conscious Chatter « Norwex
Green Behavior  Avocado
Unpacking Ethical e Vibrant Body Company

Haute Talk



https://consciouschatter.com/podcast/2021/05/11-episode-234-loti-reimagine-upcycling
https://www.instagram.com/p/DFokJpGvNE5/?utm_source=ig_web_copy_link
https://www.youtube.com/watch?v=PJRcgHMOZcg
https://open.spotify.com/episode/4fLNmFmt5gyQx7UeraWYn1?si=ztIabAXsSZqAx2TBPSAGYQ
https://m.soundcloud.com/norwex-learning-network/on-the-mission-4-ben-mead
https://www.avocadogreenmattress.com/pages/a-little-green-podcast
https://open.spotify.com/episode/3WsVDU9tufr9cIHs3E7tgF

OEKO-TEX® Ambassadors: #chooseOEKOTEX
Diverse Voices to Spread the Word

Actress Designer Actress

=

GREENWASHING

'i‘ 46 P Ty

Vegan Author Stylist Journalist Student Sports Host


https://www.instagram.com/reel/C-aHEIRp8BS/
https://www.instagram.com/reel/C_nedFDOlYe/
https://www.instagram.com/reel/C3au9r0xYd9/
https://www.instagram.com/reel/C6EcujrOjzL/
https://www.instagram.com/reel/C4ddttFLypD/
https://www.instagram.com/reel/DCSCZWWSN_V/?hl=en
https://www.instagram.com/reel/DGlI52ru4PO/
https://www.instagram.com/reel/DFV3j-tyfM0/
https://www.instagram.com/reel/DGBhLGGSHyA/
https://www.instagram.com/reel/C6kup9JtkCH/
https://www.instagram.com/reel/CvzNeAvNVoj/
https://www.instagram.com/reel/C2A0KqLS1Wv/?hl=en

Social Media
Education

OEKO-TEX® Channels
- Raising Awareness

* Instagram

» Facebook
Support for your channels
« Copy writing/approvals

« Engagement when OEKO-TEX® is
correctly referenced & tagged
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OEKO-TEX® lobels Labelling tools

How OEKO-TE
helps toifproves

r How Can You Avoid These Chemicals?
water quality

We demand greater transparency frormn companies when it

While the fashion industry needs systematic change, in the
meantime, you can choose better. One way to do this isto
look for the QERO-TEX® tag when you have 1o buy new.

QOEKO-TEX® standards enable everyone 1o make more

responsible decisions about harmful chemicals in our clothes
“roducts bearing the OEKO-TEXE STANDARD 100, OEKO-TEXL
MADE IN GREEM, and QEKO-TEX® LEATHER STANDARD labels

have been scientifically tested for the presence of over 1000

harmful substances and are a better and safer choice for your

health.

comes to the food that we eat and the beauty products we put
on our skin, the issues associated with chemical usage on the
clothing and textiles we put on our bodies cannot be ignored.

avocado.green and oeko.tex
Original sudic

L)

avocado green & Certifications like OEKO-TEX® STANDARD 100
matter. Avocado is the first innerspring mattress in the United
States to achieve the @oeko_tex STANDARD 100 certification. A
globally recognized, independent testing and certfication
system, the OEKO-TEX® STANDARD 100 label ensures that every
component of 2 textle product, from the outer fabric to the
threads, foams, and other accessories, is tested and found to be
safe from harmful eve’s of over 1,000 substances that are
detrimental to human health and the environment,

But we didn't stop at mattresses. In line with our non-toxic
approach and cammitment to safeguarding the health of people
and the planet, Avocado matiress toppers and pillows are also
OEKO-TEX® STANDARD 100 certified.
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remakecurworld and ceko_tex wes

remakeourworld / | Often missing
from the conversation surrounding
sustainability is how the clothing we
wear can affect our health and well-
being.

Research has proven that there are
hundreds of chemicals hidden in our
clothes, Such substances as azo
colorants, pentachlorophenal, per-
fluorinated substances (PFAS, PFCs),
cadmium and lead can all cause
adverse health issues such as skin
irritation, allergies and rashes.

Prolonged exposure to some toxic
substances may even lead to more
severe health prablems over time like
liver damage, thyroid disease,
decreased fertility, high cholesterol,

H

1,818 likes

October

202

15, 202

@ Add a comment...


https://www.instagram.com/p/DBtz5qlRP3d/?hl=en
https://www.instagram.com/oeko_tex/
https://www.facebook.com/oekotex/
https://www.instagram.com/remakeourworld/p/DBJ-lKNTMZB/?img_index=6

Social Media
Collaboration & Publicity

For Properly Labeled & Certified Products

« Giveaway on Instagram (e.g. Pendleton, Manduka)

 Joint posts (e.g. Avocado)

 Influencer marketing (e.g. Hanna Andersson)

Past Campaign Examples

HOEKOTEXCares

International Day of Families

New Year's Resolution: Health

Start Somewhere for Sustainability

What do vou care about?

World Children’s Day

OEKO-TEX® 30" Anniversary

Sustainable Gifting

Go Green at Home



https://www.instagram.com/p/DDNEvWCPRIs/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/p/CJ6E7Uvilby/?utm_source=ig_web_copy_link
https://www.instagram.com/avocado.green/reel/DBtz5qlRP3d/
https://www.instagram.com/explore/search/keyword/?q=%23oekotexcares
https://www.instagram.com/p/CO5qG10HDFJ/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CKE-YgPlyCT/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CU-ghz7F_2G/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CGGlM3PJ5LU/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CH0_G4iF52o/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/CbN1Z5ulXc_/
https://www.instagram.com/p/CI1UROiL7h0/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CMP9MpwDHSC/?utm_source=ig_web_copy_link

COLLABORATION
EXAMPLES



Hanna Andersson
Campaign: #DayofFamilies

Sent labeled pajamas to parent influencers

bbbuffaloe %
Paid partnership with oeko_tex

»

bbbuffaloe &

We love pj's in our house, and these
new @happyhannas are not just comfy;
they have helped educate me a bit.
Most of us are super conscious of what
we put in our bodies, like consuming
chemicals, but often we don't think
about the chemicals in our clothing.
Along with other responsible textile
brands, Hanna Anderson is conscious of
this by getting @oeko_tex certified.
What that means is their textiles are
tested for harmful substances and are
certified safe for your family's health. So
next time you are shopping around, be
on the lookout for the STANDARD 100
by @oeko_tex label. #ad
#OEKOTEXCares #0EKOTEX

#OEKOTEX certified
#OEKOTEXSTANDARD100 v

Qv W

@ 12,212 likes

May 15, 2021

®  Add a comment...
‘ @



https://www.instagram.com/p/CO5qG10HDFJ/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CO581xplry6/?utm_source=ig_web_copy_link
https://www.instagram.com/p/CO5rF7HBMJ8/
https://www.instagram.com/p/CO5zxy7hLyi/?utm_source=ig_web_copy_link&img_index=2

Levi's

« Greener chemistry collaboration

Levi’s and Hohenstein

+  Post on OEKO-TEX.com Collaboration to bring safer chemicals
« Supplier resources & education ._ AR to the app_a_rel industry and beyﬂﬂd

« Joint press release

 Social (Example: LinkedIn)

co
(o]3 (0l PASSPORT

TEX® XKL JOOK XK
Hohensbein



https://www.hohenstein.us/en-us/textile-testing/sustainability/greener-chemistry?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/press/press-releases/levi-strauss-co-and-hohenstein-bring-safer-chemicals?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/news/infocenter/levi-strauss-co-and-hohenstein-collaborate-to-bring-safer-chemicals-to-the-apparel-industry-using-eco-passport-by-oeko-tex?utm_source=hohenstein-us&utm_medium=handout&utm_campaign=ot
https://www.hohenstein.us/fileadmin/user_upload/Downloads_US/Customer/LSCo/OEKO-TEX_Training_in_a_Box_Levis.pdf?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.linkedin.com/posts/oeko-tex_eco-passport-by-oeko-tex-activity-6602575443428290561-5dTI/

Amazon

Climate Pledge Friendly

OEKO-TEX® STANDARD 100 and MADE IN GREEN are trusted
certifications to qualify Climate Pledge Friendly eligible products.

How-t0’s

Supplier education

Press release

LinkedIN

(0] 3(0) (0](0)
TEX® TEX®

MADE IN STANDARD
GREEN 100

CLIMAT=
PLEDG=
FRIENDLY



https://www.hohenstein.us/en-us/news/topics/amazon-climate-pledge-friendly?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/fileadmin/user_upload/Downloads_US/Customer/Amazon/OEKO-TEX_Training_in_a_Box_Climate_Pledge_Friendly.pdf?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.oeko-tex.com/en/news/press-releases/oeko-tex-made-in-green-supports-amazons-climate-pledge-friendly-making-it-easier-for-customers-to-discover-and-shop-for-sustainable-products?utm_source=hohenstein-us&utm_medium=handout&utm_campaign=ot
https://www.linkedin.com/posts/oeko-tex_made-in-green-by-oeko-tex-supports-amazon-activity-6714519367427604480-oGbk/
https://www.hohenstein.us/en-us/news/topics/amazon-climate-pledge-friendly?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr

Resources & Guides

OEKO-TEX® Buying Guide

« CONTACT: Casey Strauch | Marketing Director | Hohenstein
C.Strauch@hohenstein.com | 612.239.8830

 Labeling Guide brodct Companysearch 1o

« B2C Retailer & Brand Directory

Corlifics fiors £ Services

« B2B Buyving Guide T — o

Product kvl

« Editing Buying Guide Profile O —— .

« OEKO-TEX® CertLink — Connecting certificates to products

« Checking Certificate Validity T

« Checking Consumer Labels =

« STANDARD 100 Application

« MADE IN GREEN Manuals



mailto:C.Strauch@hohenstein.com
https://www.hohenstein.us/en-us/oeko-tex/labels/use?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/brand-retailer-directory?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/buying-guide?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/fileadmin/user_upload/Downloads_US/OT/myOT/Guide_OEKO-TEX_Buying_Guide_Listing.pdf?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/tools/certlink?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/fileadmin/user_upload/Downloads_US/OT/All/ValidityCheck_OEKO-TEX.pdf?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/fileadmin/user_upload/Downloads_US/OT/All/LabelCheck_OEKO-TEX.pdf?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/output-control/standard-100/apply?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
https://www.hohenstein.us/en-us/oeko-tex/output-control/made-in-green/technical-manuals?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr

Hohenstein.US/OEKO-TEX


https://www.hohenstein.us/en-us/oeko-tex?utm_source=handout-us-ot-pr&utm_medium=link&utm_campaign=ot-consumer-pr
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